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A simplified definition of mobile



Smartphone usage in Philippines 
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Source: Google Consumer Barometer



Philippine overview
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Global traffic for British Council learning websites
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Source: British Council | Google Analytics



PH. traffic for British Council learning websites
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Source: British Council | Google Analytics



Moving to mobile
• Within 12 – 24 months, mobile will overtake desktop as the 

primary access point for learning materials. 

• This has implications for 

– designers of online learning content
– teachers disseminating content
– schools providing access to learning materials. 

• Content will need to be mobile friendly and accessible across all 
form factors. 
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Learning on the go sofa

www.britishcouncil.org 8



Affordances
• Ubiquity

• Convenience – always available 

• Mobility 

• Just-in-time access to learning
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Just-in-time access to learning
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Affordances
• Ubiquity 

• Convenience – always available 

• Mobility 

• Just-in-time access

• Capturing personal experiences and data

• Storage of personal content and content to share and provide 
context

• Opportunity for BYOD
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Capturing personal experiences
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Affordances
• Ubiquity 

• Convenience – always available 

• Mobility 

• Just-in-time access

• Capturing personal experiences and data

• Storage of personal content to share and provide context

• Opportunity for BYOD

• Communications
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Massive communication 
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Affordances
• Ubiquity 

• Convenience – always available 

• Mobility 

• Just-in-time access

• Capturing personal experiences and data

• Storage of personal content to share and provide context

• Opportunity for BYOD

• Communications

• Massive app stores
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Education – 3rd biggest app store category
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Source: Statista



Philippines app market size
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Source: Priori Data



Apps for the in and outside the classroom
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Google 
Translate

MyWordBookPopplet Puppet Pals



An evaluation criteria

Technical 
implemen-
tation and 
usability

Interactivity 
and

engagement

Content
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Educational app curation
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Fundamentally Children – Good 
App Guide 

Common Sense Media - Educator
Educational App Store



Affordances
• Ubiquity

• Convenience – always available 

• Mobility 

• Just-in-time access

• Capturing personal experiences and data

• Storage of personal content to share and provide context

• Opportunity for BYOD

• Communications

• Massive app stores

• ++++
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Web vs apps – time spent learning by product
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Source: British Council | Google Analytics



Web vs apps – time spent learning by activity
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Source: British Council | Google Analytics



Warnings
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Conclusions

The teacher is the 

killer app
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The portfolio
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Contact

• Twitter: @neilrballantyne

• LinkedIn: https://uk.linkedin.com/in/neilrballantyne

• Email: neil.ballantyne@britishcouncil.org

www.britishcouncil.org 27

https://uk.linkedin.com/in/neilrballantyne
mailto:neil.ballantyne@britishcouncil.org

	Access to Learning Content through Mobile: Implications to Critical Thinking and Collaboration in Learning
	A simplified definition of mobile
	Smartphone usage in Philippines 
	Philippine overview
	Global traffic for British Council learning websites
	PH. traffic for British Council learning websites
	Moving to mobile
	Learning on the go sofa
	Affordances
	Just-in-time access to learning
	Affordances
	Capturing personal experiences
	Affordances
	Massive communication 
	Affordances
	Education – 3rd biggest app store category
	Philippines app market size
	Apps for the in and outside the classroom
	An evaluation criteria
	Educational app curation
	Affordances
	Web vs apps – time spent learning by product
	Web vs apps – time spent learning by activity
	Warnings
	Conclusions
	The portfolio
	Contact

